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Jason: [00:00]
Welcome to Designer Discussions with Jason, Mirjam and Maria. Today we're going
to talk about wellness in the interior design industry with our guest, Jamie Gold.

Intro: [00:05]
Welcome to the Designer Discussion Sessions podcast. Tune in each week where
we discuss marketing, branding, PR and business advice for design professionals.

Mirjam: (00:27)
Excellent, Jamie. Welcome to the Designer Discussion podcast. I'm super excited to
have Jamie here with us. Jamie is a wellness design consultant, and she's the
author of three books. We'll give you more information on that at the end of the
podcast. She's also a Mayo Clinic certified wellness coach and a regular contributor
to Forbes and Kitchen and Bath Design News. She has a lot of other titles to her
name, actually. But you really are the expert about wellness in design and how it
can help the interior design process and why it's important. And that's all we want
to talk about today. So welcome, Jamie.

Jamie: (01:14)
Thank you. One of my favorite topics.

Mirjam: (01:17)
I figured. Excellent. So let's dive right in. I'm going to ask this question as a non
designer. Right. I know you're a designer, and I've and you're an expert in many
different areas, but like, for us who are not as well versed in it, it's like, what does
wellness have to do with design? Why is it important?
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Jamie: (01:42)
Well, it has everything to do with design because every professional in the field
creates spaces that work for their clients in every way possible, from being safe,
which, of course, is in all the design guidelines, whether it's ASID or NKBA or
whatever they're working with. Safety is always a key component, and safety is a
component of wellness design. And then you talk about healthy and supporting
the health and well being of the client. And just in every way, every aspect touches
on some facet of wellness design. And wellness design, again, is such a huge topic.
I don't think any one of us is an expert in all areas, but we all have backgrounds in
some whether it's accessibility, which is what I consider one of the five facets of
wellness design is accessibility, safety, as I mentioned, health and fitness. Whether
you're designing a bathroom that supports somebody's personal hygiene, a
kitchen that supports their nutrition, those are all health and fitness areas outside
the kitchen. Designing a bedroom that optimizes sleep, designing a home office
that optimizes ergonomics, those are all health and fitness topics. Functionality, I
consider part of wellness design. And you have elements like, say, induction,
cooking, which is great for safety, great for health and fitness, but also functionality.
It just is faster to get dinner on the table, and it's faster to clean, easier to clean.
And then everyone's favorite, I think, is comfort and joy. And that, of course,
contributes to a client's emotional mental well being. So all of those so many
designers are involved in creating space, especially where people live.

Mirjam: (03:41)
Yes. Thank you for listing those five houses. I think it's fascinating and I know that
you have been focused on this topic for many, many years, and it has just become
so much more relevant and widely acknowledged over the last two years during
the pandemic. Can you speak a little bit to how the perception of it all has changed
during that time?
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Jamie: (04:12)
Absolutely. When I was pitching the book to publishers, it wasn't a new concept to
anyone in the design industry, but it was a new concept for a lot of homeowners
for people who live in homes, condos, townhouses, whatever it is. People think I
want to get healthy. They don't think I'm going to redo my kitchen or bathroom or
my living room and my bedroom. They think I'll eat more vegetables or I'll get more
sleep or whatever it is. And of course, that ties into your home space. I found the
publisher, Simon and Schuster, that was looking at wellness, decided to publish the
book. And just as we were getting ready to go to press, Kovan struck and the
lockdowns happened and bookstores closed and Amazon was only shipping hand
sanitizers and all of the things she needed to deal with this suddenly new
phenomenon and the world ran out of toilet paper for some reason, I still haven't
figured out why. But if you had a bidet functionality, if your clients have bidet
functionality, you are in much better position than someone who didn't. And if your
surfaces were easier to clean and you were worried about where your kids were
eating, what your family was bringing into the house, well, that made your life
easier, too. And of course, you were cooking more meals at home suddenly. So
everything about your home environment was either supporting or sabotaging
your convenience, your sanity, your health, all of it. So people really did start to
make that connection section, and that has only increased in the past two years..

Mirjam: (05:41)
Yeah. So when you think about a designer working with a client, how should they
weave the topic into the process, into the communication? It's like, how should
they talk to their client? And maybe how should they not?
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Jamie: (06:12)
Well, in terms of talking to their client, I think it's good that clients are going to be
asking more now than they would have before. They're thinking about their homes
differently because, again, people have been inside for most of the last two years.
So that, in a sense, is already a good starting point. So I would talk with clients
about their health and fitness and safety, their families, their parents with young
kids. So everything is about supporting well being physical and mental. In many
homes, when you have the kids home from school, maybe you were working from
home and your spouse was working from an office, and suddenly everyone is
there. Maybe the only space in your house you got some peace and quiet was the
bathroom, and that was your retreat. Well, now you're talking to people about
making that kind of a healthy, nurturing place of respite and relaxation and
restoration. And that is the language. And now you have a much more receptive
audience for that. And any space you look at, you're talking into people's
experience of the last two years, suddenly the home office you use maybe 2 hours
a day. Now you're using eight to ten. Yeah. Different. It's your chair supporting you.
It's a light good. All of those things. So I think if you have a more responsive
audience, people understand more, and you're coming in as a person with the
design expertise, and you're making them aware of things they might not have
thought of before.

Mirjam: (07:11)
It's almost a natural development.
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Jamie: (07:52)
It is. Yeah. It's been a huge boost to wellness design overall, because again, now
people get it and they want their homes to be easier to live in and easier and more
functional, and they want it to feel like them suddenly.

Mirjam: (08:11)
Yes. Right. So are there examples of what you should not say or maybe ways that
people get scared away from it?

Jamie: (08:25)
It's interesting. When I was living and working in Florida, I became a certified aging
and place specialist, and I thought, this is great. Florida has the second largest
senior population in the country after Maine. This is going to be fabulous. I'll get all
kinds of leads being a cap designer, and it's going to be fabulous. Well, nobody
likes the a word. Nobody wants to think about aging. Nobody wants to talk about
aging unless it's someone else in the house they're talking about, not themselves.
So I changed my language in around that. And I think the industry is kind of shifting
away from a conversation about aging to a conversation about accessibility and
again, functionality and convenience and making things work, whatever stage of life
you're at. And I tend to put conversations to people in terms of how do you work
out, what are your exercise programs look like? And often it's something like skiing,
say, or it could be running or it could be mountain climbing, whatever it is. Have
you had any injuries related to that? And what if you couldn't use your shower for a
period? What if you were on crutches or had a temporary condition?
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Jamie: (09:25)
I like to kind of put it in the temporary and athletic conversation rather than you're
getting older and your body's going to fall apart. Nobody really wants to think
about that. So that's on me what you might want to avoid and reframe. But I would
also caution designers not to stay in your Lane. Basically, this was an issue that we
looked at when I was in the Mayo Clinic program is you're not a physician, you're
probably not physical therapist or an occupational therapist or someone who is
credentialed in a health field. So don't give advice that's outside of your specialty.
Great to ask somebody if they have conditions they're under treatment for and to
suggest running by any suggestions you make by a member of their health team so
that you're not doing anything that's going to negatively impact that. But again, stay
in your Lane.

Mirjam: (10:52)
I think that's very good advice. Yes. And I love your perspective on what I used to
call aging in place. And I think there's been stigma around that for a very long time.
And it's still there to a degree. But I love the word accessibility. So I want everybody
to remember that when they talk about that topic.

Jamie: (11:17)
I think that's, well, accessibility also makes your life easier, regardless of condition.
Take, for example, if you have to design a kitchen with a blind corner cabinet, you
are going to put a swing out in that corner so that your client doesn't have to get
on their knees with flashlight knee pads. It's just professional consideration, makes
their life easier, makes their space more functional. So accessibility is not just
about disability, it's not just about injury. It's also about functionality and
convenience and just creating a better working space for the client.

666

PODCASTPODCASTPODCAST
SPONSORS:SPONSORS:SPONSORS:      

https://www.happyscribe.com/transcriptions/d0f6db8361244b90a10bb5d07534b13f/edit_v2?position=505.01&utm_source=happyscribe&utm_medium=document_deep_link&utm_campaign=editor_copy_section&utm_content=d0f6db8361244b90a10bb5d07534b13f
https://www.happyscribe.com/transcriptions/d0f6db8361244b90a10bb5d07534b13f/edit_v2?position=652.61&utm_source=happyscribe&utm_medium=document_deep_link&utm_campaign=editor_copy_section&utm_content=d0f6db8361244b90a10bb5d07534b13f
https://www.happyscribe.com/transcriptions/d0f6db8361244b90a10bb5d07534b13f/edit_v2?position=677.6&utm_source=happyscribe&utm_medium=document_deep_link&utm_campaign=editor_copy_section&utm_content=d0f6db8361244b90a10bb5d07534b13f


                                                                                                                                                                              EPISODE 48EPISODE 48EPISODE 48

Mirjam: (12:12)
Yeah, absolutely. That's really good information. Thank you, Jamie. Sure. I know
Maria has a question also about Niching in your business, and I have a related
question to that because as the PR person of the trio here, I mean, I know that
wellness has been you're a freelance writer and contribute to all these different
media. I'd be really interested in your perspective about how the coverage of the
topic has changed in the media. And if you notice that there's more opportunity in
the wellness space, like I see media right. About wellness, everything all the time.
And now much more so than even before the pandemic. So do you have any
advice for our listeners how they would maybe be able to use that in their PR and
marketing efforts?

Jamie: (13:17)
Well, I would start with what you are most passionate and experienced in. And for
different designers, that's going to be different aspects of wellness design. Maybe it
is accessibility, universal design, and then you have a lot to share on that,
particularly as population is aging, people are looking for spaces that they can
make their own indefinitely, particularly with the housing market going crazy. So,
you know, as a PR pro yourself, you're going to take your expertise, you're going to
take your interest and you're going to tie it into current trends. You're going to find
news hooks for your area of expertise. I would say look for where your background
intersects with today's news. Let's say your focus is on indoor air quality, and you
can tie in with the effects of viruses in the indoor environment or wildfire smoke in
the indoor environments to come into wildfire season and making your space
healthier and more breathable. So that would tie into a news hook and your
expertise. Last one I'll mention, there are a lot of people who have gotten
credentialed in environmental areas like lead, AP and such. And there is now a
growing connection between what's environmentally sound and what is also
wellness sound.
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Jamie: (14:27)
A perfect example is phasing out gas cooktops and gas ranges because of the
pollutants, the methane, the nitrogen oxide. And those areas there are toxicities
that you're more exposed to with a gas range. On the environmental side, they're
phasing these out in States like California, cities like New York, other areas because
of the carbonization and that kind of thing, sustainability. So there's an overlap for
anyone who comes from the sustainability end and now the wellness. And so you
can slip into that conversation as well. So that would be kind of my coaching on
that is to look at what you know, what you do and how it relates to current stories
and trends.

Mirjam: (15:30)
I think that's really excellent advice. And I love your perspective because you're
obviously as a freelance journalist, you're always looking for these hooks yourself.
So those are some excellent ideas. Thank you. Sure. Jason and Maria, do you guys
have any questions for Jamie?

Jason: (15:50)
Yes. I wanted to ask about where you were talking about the niches and the
individual was happening there. Have you seen growth in the interior design
industry where more designers are actually niching into the wellness pace?
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Jamie: (16:27)
Absolutely. I think it's so huge because of covet, particularly that designers are looking
at where does my practice fit in with this? What am I doing for clients that has a
wellness dimension? How do I get more credential than this area? One of the popular
certifications is the well AP certification, and for its first years of existence, it was
primarily commercial. And now they're developing a single family residential
certification, and that's going to explode. You have the Clip Certified Living in Place
Professional, you have Caps certified Aging and Place Specialization. We're going to
see more and more of that, I believe, because designers want to inform themselves
that they feel even more confident in where their expertise fits in, how to
communicate it to clients and where the marketing opportunities are. What is going to
resonate with the press? What is going to resonate with the public? Yes.

Maria: (17:16)
So my question is designers don't really like to niche down. They feel like they are like
an expert in one area, that then they are removing themselves from opportunity. Do
you feel like that's actually niche down into something that you really enjoy is actually
something that is beneficial for design businesses?

Jamie: (17:39)
That probably depends on the business, where they're located, how strong that niche
is in their area, what the competitive factors are. That's probably something that
Jason's got more expertise on than I do. But I think nobody's going to handle all the
business in the world. Nobody's going to handle all the business in their city. And I
believe pretty strongly that you should do what you love. And if that fits within a niche
and you get known for that and there's enough business and in today's environment,
you can also work remotely. There are more and more designers handling clients
outside of their regions where if you get known for something and I host a clubhouse
session and I had a designer on who's known for working with people on the
spectrum, people with autism and other spectrum conditions, and she gets calls from
around the country to work with clients on that. That is a definite nation that comes
from her background in handling projects for her own family and then for others. So I
think there's nothing wrong with Niching if, again, it feels like a great fit for you and
what you want to be doing.
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Jason: (18:27)
A lot of I would agree 100% with that. I actually talked to a lot of designers that have
that same fear. But if I niche into XYZ, I will not be able to do all the other aspects of
design that I love. But I usually use it the opposite way. If you niche into what you love
to do, it's easier for you to stand above everybody else because there's a lot of
competition out there, and you have to differentiate yourself from all the other
designers out there. The other work will come. But if you niche yourself the right way
around what you love, then you can grow your name there, and then you'll always get
a referral for the other work.

Jamie: (19:39)
Yeah. And you'll get repeat business, because if you have a client and you designed a
bedroom for their autistic child or their deaf child or a spouse with a mobility
challenge, you are going to get referral. You're going to get repeat business from
them. We did a great job on Joe's bedroom or Steve's bathroom, whatever it is. And
you're going to get repeat business, and you're going to get referrals. And as an
added benefit, you might even get inquiries from the media. If you become known as
someone who has this expertise in this area, that's a hot topic or it's trending.

Mirjam: (20:08)
I think that's so true. And I hear this from Editors also. It's like because sometimes
they don't even know who to go to because everybody is an expert in everything. So
it's very difficult to find the right person. So if you do have a niche and you
communicate it and it will start building on itself and you can really build up your
presence, not just business wise, but in the media as well.

Jamie: (20:35)
Absolutely. If you're doing a lot of that work, there's a better chance of you're getting
good quality photos to showcase that work. There are so many designers who I'll
reach out to for an article, and they don't have any pictures for that area. So having
great publication quality images that you have the right to have published online and
in print, it's really helpful to work with the media.
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Mirjam: (21:08)
What we preach. Right. Have professional photography available, it's worth the
investment. Yes, absolutely. Well, Jamie, this has been super interesting. Thank you so
much for coming on the podcast. We really appreciate it. Where do people find more
information about you and your books if they're interested?

Jamie: (21:35)
The easiest thing is just remember jamiegold. Net I say netball.com takes you to the
poker player so you want to go to jamiegold. Net you'll find links to get the book on
where it's available. You'll find two excerpts on the book. You'll find my weekly design
blog Gold Notes which I've been writing since 2008 and links to articles I've written
and links to my club house sessions. Next one is the first and third Wednesday of the
month as long as I'm not traveling at some trade show. Thank you very much for
including me in this. It's always a pleasure speaking to fellow designers and industry
colleagues.

Mirjam: (22:25)
Well thank you everybody for listening to designer discussions today. If you have liked
what you hear please subscribe to our podcast and share it with your friends and we
look forward to talking to you next week.

Outro: (22:40)
We hope you enjoyed this episode of designer discussions. What was your takeaway
care to share your thoughts and tag Jason, Maria and Miriam on social media? You
can find them on all platforms forms@designerdiscusions.com. Don't forget to like
subscribe and leave a review or comment for this episode from wherever you are
listening.
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https://www.happyscribe.com/transcriptions/d0f6db8361244b90a10bb5d07534b13f/edit_v2?position=1235.98&utm_source=happyscribe&utm_medium=document_deep_link&utm_campaign=editor_copy_section&utm_content=d0f6db8361244b90a10bb5d07534b13f
https://www.happyscribe.com/transcriptions/d0f6db8361244b90a10bb5d07534b13f/edit_v2?position=1345.61&utm_source=happyscribe&utm_medium=document_deep_link&utm_campaign=editor_copy_section&utm_content=d0f6db8361244b90a10bb5d07534b13f
https://www.happyscribe.com/transcriptions/d0f6db8361244b90a10bb5d07534b13f/edit_v2?position=1360.55&utm_source=happyscribe&utm_medium=document_deep_link&utm_campaign=editor_copy_section&utm_content=d0f6db8361244b90a10bb5d07534b13f
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